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Aims & Objectives

2019 Plant-Based Foods Summit Theme: ‘Winning Consumer Foods’
Unique 5-in-1 Industry Summits + Exhibition:
- Meat-Free Summit
- Dairy-Free Summit
- Plant Protein Purchasing Summit
- New Plant Protein Ingredients Summit
- Plant-Based Start-Ups & VC Summit

The 14th Protein Summit 2019 will focus on Creating New Protein Strategies for the future. Concern over future food and nutritional security related to protein supply & demand is rapidly rising
on the global and European agenda of governments, industries, and agricultural value chains in
view of stabilizing crop yields and a fast growing population.
Growing more plant protein in Europe is very important from a sustainability, climate and self-sufficiency point of view. The demand for plant protein ingredients is increasing and there are many
economic opportunities. Consumers are also seeking more healthy and sustainable diets and they
are increasing their plant-based foods intake. Governments and industry are working together to
increase the shift from animal-based to plant-protein diets. Is there a need for a protein agenda
2030 in Europe? When so, what are the key elements and how can industry and government
across the national borders work together. And how can we meet the protein needs of 9 billion
people in a sustainable, healthy & environmentally friendly way? How can the food industry tap
into growing consumer appetites new foods, tastes & plant-based foods? What is the actual
potential for alternative proteins to move into the mainstream & gain scale to make a larger commercial impact?
The following industry leaders are part of the Advisory Board of the Protein Summit: - Ellen de
Brabander, Senior Vice President, PepsiCo - Christophe Schmitt, Leader of R&D Protein Expert
Network, Nestle - Bill Greuel, Chief Executive Officer, Protein Industries Canada
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Meat-Free Summit

“Winning Consumer Products”

What’s happening?

The Meat-Free Summit will bring together the best insights from industry leaders in business
& markets. New insights to validate corporate business, consumer, retailing, and marketing
strategies. Network with C-level Leaders from food, meat-free, meat, and other innovative
companies. Talk trends on the growth of the industry, and the challenges to accelerate consumer uptake and market demand in retail, food service and other channels.

Who should attend?

Retailers, Food Brands, Food Manufacturing, Food Ingredients Brands, Research & Market
Insight Experts, and VC’s with a focus on plant-based foods.

Which job functions?
CEO’s, CMO’s, CSO’s, CIO’s

Winning Consumer Products – Take 7 Strategies

#1 One Voice
#2 Building the Category
#3 Differentiate …?!
#4 Beyond Meat …
#5 Getting the Value Chain Right
#6 Connecting the Climate & Sustainability Dots
#7 Nutritional & Health AdvantagesPlant-Based VC & Start-Ups Summit
The Plant-Based VC & Start-Ups Summit will give you the best new insights to validate your
growth strategies. Network with C-level Leaders of fellow VC’s and start-ups of plant-based
foods and plant-protein ingredients. Talk investment trends and new growth paths.
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Dairy-Free Summit

“Winning Consumer Categories”

What’s happening?

The Dairy-Free Summit will bring together the best insights from industry leaders in business
& markets. New insights to validate corporate business, consumer, retailing, and marketing
strategies. Network with C-level Leaders from food, dairy-free, dairy, and other innovative
companies. Talk trends on the growth of the industry, and the challenges to accelerate consumer uptake and market demand in retail, food service and other channels.

Who should attend?

Retailers, Food Brands, Food Manufacturing, Food Ingredients Brands, Research & Market
Insight Experts, and VC’s with a focus on plant-based foods.

Which job functions?
CEO’s, CMO’s, CSO’s, CIO’s

Winning Consumption Products – Take 7 Strategies
#1 One Voice
#2 Building the Category
#3 Differentiate …?!
#4 Beyond Milk…
#5 Getting the Value Chain Right
#6 Connecting the Climate & Sustainability Dots
#7 Nutritional & Health Advantages.
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Plant Protein Purchasing Summit

“Winning Value Chains”

What’s happening?

The Plant Protein Purchasing Summit will create a new platform for cooperation between
buyers & suppliers, and diﬀerent parts of the value chain. Bringing plant protein ingredients to
the market place is more than introducing another new ingredient. Food buyers require insights in the strategic position of suppliers to safeguard their global growth strategies. It
require much more of a food systems and value chain approach. The partnerships will need to
be redefined. Building new ecosystems for business is another challenge for the industry. The
future industry leaders will create winning value chains.
The will give you the best new insights to validate your supply strategies. Network with C-level Purchasing and Buying Leaders of fellow plant-based food companies and plant-protein
ingredient suppliers. Talk supply trends in the plant protein ingredient value chain, and the
new demand opportunities.

Who should attend?

Retailers, Food Brands, Food Manufacturing, Food Ingredient Brands, and VC’s.

Which job functions?
CPO’s, CBO’s, CMO’s

Winning Value Chains – Take 7 Strategies
#1 New Demand Drivers: A Food Systems Approach
#2 Sustainability & Food Security
#3 Linking Supply with Demand
#4 Accelerating Impact in the Supply Chain
#5 Protein Ingredient Diversification
#6 Sustainability & Food Security
#7 Building New Value Chains: Natural of Highly Processed?
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Plant Protein Ingredients Summit

“Winning New Propositions”

What’s happening?

The market has a lot of interest in new plant protein ingredients. There is a lot of space. The
barriers for entry are, however, also higher. How to build new & winning propositions with new
crops and also new technologies? The purpose of this Summit is to open up new opportunities for novel technologies and processes, which can bridge the gap the challenges from a
sustainability, zero-waste and water perspective as well as creating a better taste and texture
and the currently available technologies. Which experts are needed and how should we work
together to advance quickly?
The New Plant Protein Ingredients Summit will give you the best new insights to validate
your value chain and innovation strategies. Network with C-level Leaders of fellow plant-based foods, plant-protein ingredients, plant-protein processing technology, and research institutes. Talk value chain challenges and innovation trends.
The focus is on faba beans, mycoprotein, single cell proteins, and rubisco.

Who should attend?

Food Brands, Food Manufacturing, Food Ingredient and Process Technology Brands, VC’s,
Research Institutes, and Universities.

Which job functions?
CIO’s, R&D and Business Leaders

Winning New Propositions – Take 7 Strategies
#1 New Value Chain Drivers
#2 Supply Challenges
#3 Demand Opportunities
#4 Innovation Chances
#5 Technology Shakers
#6 Investment Drivers
#7 Collaboration Calls
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Plant-Based VC & Start-Ups Summit

“Winning Business Concepts”

What’s happening?

The Plant-Based Start-Ups & VC Summit will give connect the start-up world with the corporate world. What can both worlds learn from each other? How can the add value to each
other? What are the do and don’ts for start-ups? Which space is available for collaboration
and what are the best practices?

Who should attend?

Start-ups, Food Brands, Food Manufacturing, Food Ingredient, Process Technology Brands,
VC’s.

Which job functions?
CEO’s, CMO’s, CIO’s, CFO’s

Winning Business Concepts – Take 7 Strategies
#1 New Market Demand Drivers
#2 Investment Drivers
#3 Corporate Investment Strategies
#4 Collaboration for Impact
#5 Getting the Numbers Right
#6 Do and Don’ts for Start-Ups to attract Investment
#7 Building New value Chains
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Why Join?
Guaranteed great insights & discussions,
business development and networking
+
+
+
+
+

70 Top level & well-known speakers
400 Delegates
50 Exhibitors
100 New products
25 hours Networking

2018 Protein Summit Results (450 Delegates)

The Summit is well-known for its excellent networking during long coffee- and lunch breaks,
dinner and the opening reception
Delegate Evaluation (Based on 75% Feedback) (8 = very good, 9 = great, 10 = top)
Insights 8.0
Network
8.8
Bridge2Food 8.8

Industry Profiles
10% Retail & Food Services Channels
30% Brands, Private Label Manufacturers from dairy, health, bakery, snacks, confectionery,
convenience foods
30% Ingredient Manufacturers
10% Food Processing Manufacturers
5%
Packaging Manufacturers
10% Universities | Research organisations and institutes
5%
(N)GO

Leadership Profiles
40%
40%
20%

CEO, CMO, CIO, CSO, CTO
VP, Director, Business Unit Leader
Manager

Function Profiles
25%
15%
15%
5%
5%

Business Management
Category Management
Marketing, Sales and Brand Management
Sustainability Management
Purchasing

10%
10%
10%
5%

Product Development
Process Development
Research & Development
Nutrition & Regulatory
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Registration Benefits
Registration: The Bridge2Food promise
•
•
•

Inspiration: Our over 40+ speakers will inspire the industry with trends and foresight to
facilitate innovation for a healthier life and more sustainable planet
Growth: We have built a balanced program of business and technical presentations to
maximize the experience for our 400+ attendees
Nurture: We ensure that with a welcome reception, a dinner and all great networking
opportunities an easy going and convenient environment is created to do business. This
result in more than 25 hours of high quality networking.

Package: Your registration includes...
•
•
•
•
•
•
•
•

Two day full platform participation, 3&4 October 2019
Welcome reception -2 October 2019
Dinner - 3 October 2019 (Optional)
Refreshments during breaks and lunches
Platform folder
Digital access to all presentations after the Summit
Great inspiration, learning and networking opportunities
Opportunities to validate your strategies, develop new projects and grow your network

Your Investment
Benefit from an early registration & save up to Euro 350 (Check out our website https://
bridge2food.wp2.go2people.nl/summits/protein-europe/info/registration/)
Start-up companies please contact Bridge2Food for the special discount code.
Special group packages for 3 or more registrations!
For more information, contact Bridge2Food at +31 620039196 or meetings@bridge2food.com
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Registration Benefits
Your Registration Package Includes a lot !


Two Day Full Summit Participation, 2-4 October

		
		
			

Free Welcome Reception - 2 October

Summit Networking Dinner - 3 October

		

Meeting Innovation Leaders during Breaks and Lunches

		

Unique Business-2-Business Networking

Great Inspiration, Learning and Connecting Opportunities

		
			

Opportunities to Validate Strategies, Develop New Projects
and Grow your Network


			

Digital Access to Presentations after Summit

11

1-on-1 Business Meetings
Maximise Business Outcomes &
Networking at the Summit
Make your visit to the 11th Protein Summit 2019 more meaningful by setting up advanced meetings
with potential business, technology and research partners during pre-scheduled meetings.
Our Business-to-Business brokerage event features 15 minute speed-meetings between registered
exhibitors or visitors that would like to meet each other. Steps to participate:
1. Provide a profile describing your structure and your offer(s) or request(s) related to business or
technology partnerships / participation to EU Innovation programs...
2. Browse the online catalogue and book meetings with participants you are interested in.
3. Prior to the event you will receive your individual meeting schedule (more information available
here)
Registration for the B2B meetings will open 1 September 2019. Delegates of the Protein Summit
will receive an email invitation to register.
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Partners & Exhibitors 2019
2018
Silver Gold

Silver Partners

Bronze Partners

Awards Partners

Media Partners

Exhibitors
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Partners & Exhibitors 2018
Co-Host Summit

Co-Host Awards

Diamond Partner

Gold Partner

Silver Partners

Bronze Partners

Marketing Partners
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Protein Awards Partners

Exhibitors 2018
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Partnering & Exhibiting Benefits
Your gains in joining
Key suppliers to the proteins industry enjoy high visibility promoting their business to the
specific target group before, during and after the Summit. Benefits include:
> Meet and influence decision makers
> Develop new business leads
> Boost your company name and brand image
> Strengthen your thought-leader position
> Enjoy global publicity via Bridge2Food marketing channels and media partners
Your partnership will provide broad exposure, the possibility to excel as a thought-leader in
the industry, excellent networking opportunities and information exchanges.

Summit Partner Packages including
>
>
>
>
>
>
>
>
>
>
>
>

Speaker opportunities
Exhibition space at the Innovation Plaza
Hospitality partnership for beverage/food breaks
Dinner and lunch partner
Full colour advertisement in programme book
Partner listing, including logo and name in all written summit materials and website
Distribution of promotion materials
Co-branded emails
Video interviews during summit
Prominent venue- and on-site signage in meeting room and during registration.
Recognition during opening and closing
Press announcement - Company name and logo included in all press releases

Business Development & Profiling at Protein Innovation Plaza
Exhibitors at the Protein Innovation Plaza will enable delegates to interact, form new alliances,
start projects and create new business opportunities.
Taste also more than 100 new high protein foods
and new protein ingredients.
Learn also more about ongoing research and
projects at various research institutes and
actively participate in innovation processes.

Book Partnership & Exhibition Place
Astrid Hollander - info@bridge2food.com
+31 30 3200 196
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Build on Bridge2Food Networks
+7,500

Since 2005 over 7,500 people
in Europe, the US and Asia
have attended our Summits &
Courses

Over 1,000 thought leading
speakers have inspired our
attendees.

+250
We have reached over
500,000 food professionals
via Bridge2Food database and
social media platforms.

+15,000

+1,000

We have partnered with over
250 key suppliers to deliver
opportunities for thought
leadership, business and
communication & PR.

+500,000

98%

98%

...say our conferences
are the most global in
outlook and insight.

...of attendees rate our
events as excellent and
above other events.

92%

92%

97%

97%

...say they came away
inspired and rich in
fresh thinking and
foresight.

...of attendees are more
than satisfied with the
business outcomes and
the new networks.

93%

93%

96%

96%

...say our conferences
are the most friendly,
accessible and easy to
network

More than 15,000 projects &
industry collaborations have
been kick-started
at our events.

Confectionery, Bakery & Snacks: 20,000 Members
Active & Sports Nutrition: 7,500 Members
Food Proteins: 4,000 Members
International Food Business Network: 3,000 Members
Bridge2Food Company: 1,500 Followers
Bridge2Food: 1,000 Members
Plant-Based Foods: 1,000 Members
E: info@bridge2food.com | I: bridge2food.com | Ph: +31 30 3200 196
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Pioneering Partnerships

17th Year with New Top Insights & Networks
www.bridge2food.com
12th Plant Protein Ingredients Summit 2019 North-America | 29-31 May |
Saskatoon (Canada)
13th Plant Based Foods Summit 2019 North-America | 3- 5 June |
Calgary (Canada)
9th Active & Sports Nutrition Summit 2019 | 18-20 June | NL
14th Food Proteins Course Europe 10-12 September | NL
14th Protein Summit Europe 2019 | 2-4 October | Lille | FR
Linked to ANUGA 2019 (7 -10 October)

3rd Plant-Based Foods Course | 14-16 October | Las Vegas, USA
Linked to Supply Side West (17 & 18 October)
18

